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I ntroduction

Agro-tourism has been defined as a process whichctihg visitors
and travelers to cultivated areas with educaticavad recreational
aims. Agro-tourism provides rural experiences taveters while
generating indirect revenues for the rural housthoAgro-tourism
can also encourage primary industry, agriculturevaf as tourism
sector; and creates a win — win situation for tdkeholders (Singh,
2007). Agro based tourism is one of the optimalisohs to improve
the rural communities’ living standards and maimaithe socio
cultural and ecological equilibrium (Silva and Wiaratana, 2006).

Sri Lanka’s rural community has been dominated dpycalture since
ancient times and they have produce various kirfdagoicultural
products such as rice, grains, spices, rubber,nudcetc. (World Fact
Book, 2012). On the other hand, Sri Lanka is ontheffavorite travel
destinations in South Asia for tourism. Hence, ddgisory panel on
community based sustainable tourism in Sri Lank2082 identified
that Sri Lanka as a suitable destination for Agrarsm practices.
Spice gardens in Sri Lanka were established fornceroial purpose
by the Dutch during the colonial period and thessenestablished
around the country. Most of them are based on sgmsm projects.
The literature review of the study clearly indicatbat the arrival of
tourists and the strategies followed by the sp@algns owners have
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direct impact on their daily income. However, sincarism sector of
the country is not fully explored the spice gard@sed agro-tourism
opportunities are still in their initial stage, Wionly a few agro-
tourism destinations are operating at present withimal facilities

and services (Lakpura, 2013). The issues relateflisoproblem and
the role of spice gardens on income generationitanmbntribution on
development of the agro based tourism industry hagé been

empirically studied.

Objectives

The main objective of this study is to find out tt@ntribution made
by the spice garden on the income of the spiceegaoivner and the
development of agro-tourism in the Central Proviat8ri Lanka. The

sub-objectives are: (i) to determine the relatmmsbetween the
numbers of tourists visited the spice gardens pgrashd daily income
of the spice garden; and (ii) to determine theti@iship between the
current strategies used in spice gardens and tine ideome of the

spice garden.

M ethodology

This study uses primary data and adopts a multielgression
technique. The primary data were collected by figlovey using a
guestionnaire, interviewing 30 spice garden ownieosn Kandy,
Matale and Nuwara-Eliya districts of the Centrabwnce in Sri
Lanka. Stratified random sampling method was useddlect the
sample.

The null hypothesis (§) of this study is that number of tourist arrivals

and the strategies followed by the spice gardeneosvdo not have
impact on their daily incomes. The alternative hiesis (H) is that
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number of tourist arrivals and the strategies fedld by the spice
garden owners have impact on their daily incomes.

The conceptual framework of the study is giveniguFe 1.

Figure 1: Conceptual Framework far 8tudy
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5.No of Postselling done.
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According to the conceptual model, number of tdurisit per day to
the spice gardens and number of the strategieedamut in providing
information i.e., time spent in the spice garderg facilities, follow
up-selling (sales after visit to spice garden) aondr operators’
assistance are considered as independent vari&ideme of the spice
garden owner (in Sri Lankan rupees) is considesetha dependent
variable of the study.

Results and Discussions

According to the results of the analysis, the mmmhmon type of
tourists arriving at the spice gardens are grosors than couples or
individuals. Americans, Russians and Germans hacerbe frequent
visitors to spice gardens. Female visitors reprebagher percentage
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out of the total visitors per day to the site. Tveners have been able
to generate additional income apart from the magome generation

of selling herbal and spice productée results of the multiple regression
analysis are given in Table 1.

Table 1: Results of Multiple Regressiamadysis

Coefficients Standard P-value
Error
Intercept 37.1 1.027 0.0123
X1 528.89 0.09 0.04
X2 810 0.068 0.025
X1 —No of tourists visit per day; X, — Types of strategies carry out

Number of Observations = 30, 2R 0.71
Standard Error, 2.204

The estimed regression model is:
Y=37.1 +528.89X+ 810% ...............(1)

where, X—Number of tourists per day, »X Number of strategies
carried out; and’— Income of the owner of spice garden.

The regression results show that the number oidbuisits per day
and the daily income of the spice gardens havefgignt and positive
relationship. A unit change in number of visits my positively
contributes to Rs.528.89 of the daily income of 8pmce garden
owners. The regression results also indicate that number of
strategies carried out by the spice gardens owaraisthe income of
the spice garden owners have a positive relatipngriie unit change
in the number of strategies is significant whiclsiggely contributes
to Rs. 810.00 to the daily income of the spice garowners.
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Conclusion and Recommendation

This study confirms that the spice gardens genecatgsiderable
income of the spice garden owners which positivelgtributes to the
development of the Agro-tourism through influengetibbe number of
tourists to the site and the strategies carriecbguhe owners of spice
gardens. The study recommends that the spice gandears should
pay attention on getting additional income by depelg new
strategies to attract more tourists. Introducingtegies such as the
green product concept within the spice gardenatitbct more tourists
which will positively affect owner’s income.

References

Samaranayake, H. M. S. (1998) Development of Touits Sri Lanka
and Its Impact on the Economy and Society in Fffears of
Sri Lanka’s Independenced Socio-economic Review.  Sri
Lanka Institute of Social and Economic Studies,oGdio.

Wimalaratana, W and Silva, D. A. C. (2006) Commynigased
Sustainable Development Tourism with Special Refezeto
Monaragala District, in Sri Lanka, Olanda Publisher
Arawwala, Sri Lanka.

Veeck, G. C. D. and Veeck, A. (2006) America’s Gfiag Farms
cape: A Study of Agro-cultural Tourism in Michigan.
Professional Geographer, 58(3).

83



